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THE DRIVE HIGH POINT FOUNDATION ANNOUNCES MICRO GRANT AWARD
WINNERS
The non-profit has designated over $64,000 in tourism related investments

HIGH POINT, N.C. (February 6, 2025) — The DRIVE High Point Foundation announces the
recipients of the Tourism Micro Grants Cycle for 2024. Ten area partners received $64,057 for
projects that complement the High Point 10-Year Strategic Destination Plan for Tourism as well
as strengthen the visitor experiences and marketing as a Certified Autism Destination (CAD).
Applicants can apply for grant funding that is spirited in developing High Point as a year-
round visitor destination and/or merit increased tourism through overnight stays or frequent
visitation. This recent grant cycle focused on guidelines to support sports tourism, public art
and destination branding, certified autism center training, programming or marketing, and
creative tourism experiences through design tourism and the arts.

“We are hyper focused in making sure that our destination delivers the brand experience that
we promise to our visitors. The DRIVE High Point Foundation works in tandem with Visit High
Point to ensure that we continue to move our city forward benefiting our visitors, businesses,
and residents alike,” says Melody Burnett, president of Visit High Point.

Area businesses receiving funding include:

e American Home Furnishings Hall of Fame — CAD Experiences ($2,500)

e Arts Council of Greater Greensboro— Arts Across Guilford Targeted Visitor Marketing
($10,000)

e Distractions: An Art Entertainment Studio — CAD Experiences ($1,364)

e Downtown High Point Inc. — Social Saturday Cultural Experiences and City Branding
($10,000)
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e Giannos — CAD Experience ($3,153)

e High Point Downtown Stadium Foundation — CAD Experience ($3,209)

e High Point by Design — Vacation Rental Design Summit Summer Edition ($10,000)
e High Point by Design — High Point by Design Branding Video ($10,000)

e Pandora’s Manor — CAD Experience ($2,500)

e Sweet Old Bill’s - CAD Experience ($2,128)

e The Art Gallery at Congdon Yards — CAD Experience ($3,653)

e The Art Gallery at Congdon Yards — Radio Advertising ($5,500)
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About the DRIVE High Point Foundation:

The DRIVE High Point Foundation stands for Destination: Renew and Innovate the Visitor
Experience. This organization is a nonprofit 501 (c) 3 whose mission is to form partnerships, seek
funding, and enhance educational, artistic, scientific, and historical activities relevant to tourism
in High Point. The DRIVE High Point Foundation works closely with Visit High Point to enhance
visitor experience by developing new amenities and providing more attractors in High Point to
get more outside visitation year-round. Established in 2017, the Drive High Point Foundation is
funded through private donations and partnership with the Visit High Point sponsorship
program.



