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Letter from
the President

Delivered to you quarterly, this snapshot
of High Point’s visitor economy

unveils the beating heart of our city’s
transformation into a vibrant year-round
destination that visitors will enjoy and
that locals will want to promote. Serving
as a robust source of information, the
report communicates the updates,
trends, developments, and overall
progress that our strategic partners can
use to continue the forward momentum
of positive progress. Designed to keep
partners connected and empowered,
the Destination Pace Report is a bridge
to share High Point’s transformational
journey with others that want to
collaborate in driving the city’s overall
destination direction as a year-round

place to visit, work, and stay.

The content enclosed is measured in
Visit High Point’s stewardship to position
our work as a community-shared value,
our overall collaborations to attract new
visitors and fans to High Point, progress
to drive more demand to enhance
economic impact through the visitor
economy and ensuring that our visitor-
facing businesses can deliver exceptional
service. Feel free to use this report as a
tool for your overall business strategies
to shape the future vitality of High Point’s

landscape.

Respectfully yours,

Melody Burnett
President

VISIT
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INVESTING IN OUR VISION

Visit High Point Awards
$250,000 in Tourism Grants

At the end of fiscal year 2022-2023, Visit High Point awarded
$250,000 in grants to 15 impactful local tourism projects!

These grants support a variety of initiatives and events that
align with the destination strategic tourism plan, including
three music and festival projects, three strategic tourism
planning efforts, four home furnishing and design events, one
research study on outdoor recreation, one sports tourism
event, and three special projects aimed at creating sensory-
friendly experiences for visitors on the autism spectrum.

This investment will help support short-term projects within
a year that can merit big gains in our foundational tourism

planning for long-term growth.



HIGH POINT
HISTORICAL SOCIETY
Strategic Exhibition
Planning

$17,000

CAROLINA CORE
SOCCER FOUNDATION

Ist Annual Carolina Core
FC Academy Soccer
Tournament

$40,000

FRIENDS OF
JOHN COLTRANE
12th Annual John Coltrane
Jazz & Blues Festival

$40,000

" INTERNATIONAL
TEXTILE ALLIANCE

Grow the Show
Initiative

$8,000

THE ART
GALLERY AT
CONGDON YARDS

Strategic Planning
[ Q’s Autism

$12,500 Program Marketing

HIGH POINT
ARTS COUNCIL
Certified Autism

Programming

$2,000

$11,000
HIGH POINT
BY DESIGN
Vacation Rental
Design Summit Il

$20,000

HIGH POINT
ARTS COUNCIL
Strategic Planning,
Rebranding, and
Vision Launch

$7,000

PIEDMONT TRIAD
REGIONAL COUNCIL
NC Triad Outdoor Recreation
Data Analysis
A HP Pilot Program

$10,000




A VIP EXPERIENCE

2023 Very Informed Person (VIP) Tour Series

Visit High Point has expanded its Very Informed Person (VIP) awareness tour program, adding
new tour dates over the next year! The VIP tour series provides visitor-facing individuals with a
whole day to learn about all the amazing people, businesses, and attractions in our community to

become even better brand ambassadors for High Point.

The 2023 series kicked off in September, where twenty-two participants discovered exciting
community attractions, initiatives, and resources. This tour seeks to educate those who come into
contact with out-of-town visitors, newcomers, and future residents, and to raise awareness of High
Point and its amenities, including attractions, event venues, parks and recreation, Certified Autism
Centers, and more! Thank you to all who attended the tour and to our partners who helped us

educate them on all the exciting things happening in High Point.

2025-24

VIP TOUR DATES

Watch Video


https://vimeo.com/bki/review/845932193/9fff99ef9d
https://vimeo.com/bki/review/845932193/9fff99ef9d
https://vimeo.com/bki/review/845932193/9fff99ef9d

VISIT HIGH POINT TEAM
MEETS WITH 1-800-VISIT NC
CALL CENTER

Members of the Visit High Point team traveled to the NC
Correctional Institute for Women in Raleigh, where the
1-800-VISITNC Call Center is located and managed. The VHP
team shared updates on new attractions, including the Qubein
Children’s Museum, major events, furniture shopping and the
Certified Autism Destination. Twenty-two ladies enjoyed lunch

during the presentation, all hosted by Visit High Point.
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the 2023 TravelAbility Summit | ”

e TRANFLIBRITY

Visit High Point President Melody Burnett and Vice

President of Branding Nancy Bowman recently
participated in the 2023 TravelAbility Summit in
Savannah, GA, where they were invited to share o
High Point’s journey to becoming a Certified T'

LTy

Autism Destination and educate other destinations

on how they can get certified. In addition to

providing a resource for other professionals in the
industry, Melody and Nancy also gained valuable
insights into emerging markets and initiatives,

including disability, sustainability, and DE&I.



HIGH POINT IS FURNITURE
& SO MUCH MORE

Visit High Point Reveals
New Advertising Campaign

Visit High Point’s new advertising campaign showcases a distinctive
typographic mark, cleverly reimagining the letter “E” in furniture as an
ampersand, highlighting the city’s strong connection to the home furnishings
industry while emphasizing its diverse array of family-friendly attractions,

events, sports and things to do for visitors and locals alike.
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ADVERTISING IN ACTION

From live music and sporting events to sensory and family-friendly attractions, Visit
High Point communicates the city’s offerings to a wide variety of audiences. The new

creative direction allows the VHP marketing and branding team to do just that.

They quickly harnessed the new creative direction for upcoming ad placements, and

this versatile approach not only showcases the city’s attractions but also ensures
that future ad campaigns resonate deeply with each audience’s unique interests.
For example, the new ad campaign has been used to highlight upcoming events; to
promote High Point’s designation as the first Certified Autism Destination on the

east coast; and to showcase our city as a sporting event destination.




VISIT HIGH POINT CONNECTS
WITH CONSUMERS AT THE
2023 IDEAL HOME SHOW

Visitors Center Manager, Ginger Somers and HPxD Board Member
Sharon Savage had the opportunity to attend this year’s Fairgrounds
Southern Ideal Home Show in Raleigh, where they promoted the
Home Furnishings Capital of the World ™ and Visit High Point’s
Complimentary Concierge Service to more than 300 attendees and

distributed more than 350 Home Furnishings & Design Guides.

ASK US ABOUT WELCOME TO
HOME FURNISHINGS _ THE TEAM

7774 S John Paul McLaughlin
' Dy joins Visit High Point as
Executive Administrator

Visit High Point’s new executive
administrator, John Paul McLaughlin,
brings over a decade of administrative and
operational leadership experience to the
Visit High Point team. Join us in extending

a warm welcome to John Paul!

Vice President of Branding, Nancy Bowman, attended Visit North Carolina’s

Media Reception in Raleigh on September 19th, where she met with more

than a dozen travel writers and influencers across North Carolina. Story

pitches included the Certified Autism Destination, Live Events, Family-

Friendly Attractions and Downtown Development.



—VENTS &
PROGRAMS

SERVING THOSE WHO SERVED

High Point Hosts Veterans Benefits Live
(VBL) Series and Receives Recognition

for Superb Services

Organized by the High Point Veterans Initiative (HPVI), this event
furthers HPV/I’s focus to strategically position High Point as a
destination for veterans and transitioning military to live, work and
play. HPVI is a collaboration between the Heroes Center of High
Point, Visit High Point, and Business High Point. VBL welcomes all
veterans and survivors who are interested in filing a claim for VA
disability compensation as well as those needing assistance with
existing VA claims. Visitors were able to dine at nearby

Stock + Grain Assembly and enjoy a Rockers Baseball game. Visit
High Point Events Development Manager Dana East, along with VHP
President Melody Burnett, helped coordinate the event series, which
drew over 1,600 attendees from across the country and generated

$204,647 in economic impact.
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400+

Veterans & Families Assisted Homeless Veterans Assisted New Claims

Watch Video


https://myfox8.com/video/event-to-help-veterans-access-benefits-held-in-high-point/8836488/

A KALEIDOSCOPE OF CREATIVITY

Main In Color Lights Up
Downtown High Point

Street art, pottery, ceramics, face paint, handmade jewelry,
live music, and food trucks. What more can you ask for?
The inaugural Main In Color arts festival was the place to
be, drawing approximately 1,400 attendees and producing

1 f - ‘? $105,783 in economic impact! Check out the video to get a
/4 Watch Video glimpse of the festivities.

A FUSION OF
JAZZ AND BLUES

The 12th Annual John Coltrane Festival
Entertains for Labor Day Weekend

The 12th Annual John Coltrane International Jazz and Blues Festival drew
over 7,500 attendees to Oak Hollow Festival Park, resulting in more than
$1.3 million in economic impact! The captivating musical journey featured
an incredible lineup of Grammmy Award-winning artists, including Keb’

Mo’, Dave Koz, Terri Lyne Carrington, Chucho Valdés, Samara Joy, and the e

Yellowjackets. Visit High Point President Melody Burnett and Councilman . 1

Michael Holmes welcomed attendees and shared the city’s new branding

with the audience.

CONNECTING COMMUNITIES
THROUGH COMMERCE, CULTURE,
AND CELEBRATION

The 4th Annual Black Luxe Expo
Returns to High Point

The 4th Annual Black Luxe Expo was a smashing success, attracting
close to 2,000 attendees and generating $77,926 in economic
impact. The Triad’s largest black owned business expo, this free one-
day event offers premier brands and attendees a vibrant platform

for connections, sales, and a celebration of black excellence.



https://vimeo.com/bki/review/877535723/705149ec40
https://vimeo.com/bki/review/877535723/705149ec40
https://vimeo.com/bki/review/877535723/705149ec40

THE ULTIMATE TRIBUTE
BAND WEEKEND

Downtown High Point came alive with the electrifying sounds of
legendary music as the inaugural High Point Music Festival took
center stage at Stock + Grain Assembly. This exciting event delivered
on its promise to provide an unforgettable experience in Downtown
High Point for music enthusiasts of all ages, featuring an incredible
lineup of top-tier tribute bands selected by Ziggy’s. The festival drew
in 3,700 attendees and totaled $167,466 in economic impact.

HIGH POINT’S
LONGEST RUNNING
ARTS FESTIVAL

The 49th Annual Day in the Park
Festival, held at City Lake Park, was

a lively celebration of local arts and
community spirit. Featuring two stages
of live entertainment, multiple food
trucks, children’s activities, historic arts
exhibitions, and arts themed activities,
this historic event showcased the

talent of over thirty artists and crafters,
fostering connections and promoting the
deep artistic roots of the Triad region
among its 3,500 attendees. The festival
resulted in $129,932 economic impact for

the community.

YOU CAN
MAKE IT HERE

The City of High Point has launched its
new brand—a testament to the city’s core
values of Connection, Collaboration, and
Creativity. The brand, expressed through
logos, sighage, and flags, reflects a year-
long community engagement process,
symbolizing unity and innovation and
emphasizing the essence of High Point’s

collaborative spirit.



The High Point Rockers secured a spot in the Atlantic League Playoffs
DOM I NATI NG for the second consecutive year! Despite losing the series to in-
TH E DIAMON D state rival; the-Gastonia Honey Badgers, the Rockers accomplished a
Rockers Clinch P|ay0ff Berth number of milestones in 2023, posting the most wins in club history.
for Second Consecutive Year The continued success of the franchise over the last few years

underscores the organization’s commitment to delivering thrilling

baseball experiences to the High Point community.

KICKING IT UP A NOTCH

C:AROLIINIA
BIG NEWS CORE

Exciting news for sports enthusiasts in High Point as the city gears up
to host the 2024 Hercules Tires Big South Men’s & Women’s Basketball
Championships at the state-of-the-art Nido and Mariana Qubein
Arena and Conference Center on High Point University’s campus.
While this marks the sixth occasion the tournament has been held in
North Carolina, it is the first time in High Point, showcasing the city’s
growing prominence as a prime sporting destination. The tournament

is projected to bring 20,000 people to the city next March,

generating an estimated $7.2 million of economic impact. Watch Video


https://www.mlsnextpro.com/news/carolina-core-fc-unveils-official-brand-identity-a-symbol-of-unity-strength-and- 
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