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Letter from 
the President
Delivered to you semi-annually, this snapshot 

of High Point’s visitor economy unveils the 

beating heart of our city’s transformation 

into a vibrant year-round destination that 

visitors will enjoy and that locals will want 

to promote. Serving as a robust source of 

information, the report communicates the 

updates, trends, developments, and overall

progress that our strategic partners can use

to continue the forward momentum of

positive progress. Designed to keep 

partners connected and empowered, the 

Destination Pace Report is a bridge to share 

High Point’s transformational journey with 

others who want to collaborate in driving

the city’s overall destination direction as

a year-round place to visit, work, and stay.

The content enclosed is measured in

Visit High Point’s stewardship to position 

our work as a community-shared value, our 

overall collaborations to attract new visitors 

and fans to High Point, progress to drive 

more demand to enhance economic impact 

through the visitor economy, and ensuring 

that our visitor-facing businesses can deliver 

exceptional service. Feel free to use this 

report as a tool for your overall business 

strategies to shape the future vitality of

High Point’s landscape.

		   
 
		  Respectfully yours, 

		  Melody Burnett
		  President

VISIT  
HIGH POINT 
UPDATES



 

STRENGTHENING INDUSTRY CONNECTIONS 
VHP BRINGS HOSPITALITY PARTNERS TOGETHER

Visit High Point brought together 26 hospitality partners at COHAB.SPACE 

on January 14 for its Industry Partners Meeting. The gathering provided an

opportunity to share updates on current promotional initiatives while 

opening the floor for partners to discuss projects, challenges, and priorities. 

The ongoing meetings support collaboration across High Point’s hospitality 

community and help identify new ways VHP can strengthen partner visibility,

resources, and support throughout the year.

VHP also hosted a Hotel Meet Up at JH Adams Inn on February 19, bringing 

local hotel partners together for a more focused conversation around the 

lodging community. These meetings bring hospitality partners together to 

share insights on visitor trends and destination performance. They provide 

a forum to identify emerging opportunities, influences that may shape the 

local hospitality landscape, and stay informed about upcoming events.

SHARING HIGH POINT’S STORY 
VISITOR CENTER TOURS CONNECT 
COMMUNITY LEADERS WITH TOURISM

Visit High Point President Melody Burnett continued community 

outreach this spring through presentations and Visitor Center tours 

with the Kiwanis Club and High Point Study Club. The March 6 and 

April 7 visits provided an opportunity to share VHP’s mission, current 

initiatives, and the role tourism plays in High Point’s continued growth. 

These conversations help local residents and community leaders better 

understand the destination’s evolving story and become informed 

advocates for all High Point has to offer.

Together, the Industry Partner Meeting and Hotel Meet Ups create multiple opportunities for two-way communication, helping 

VHP stay connected to the needs of its hospitality partners while strengthening collaboration across the destination.



ELEVATING SERVICE 
STANDARDS 
SERVSAFE TRAINING SUPPORTS 
HOSPITALITY PARTNERS

Visit High Point continued its partnership with Raise-the-Grade®

to provide ServSafe® Manager certification classes at the Visitor 

Center, including sessions on March 24 and June 17. Across four 

classes during FY25-26, 30 students participated in training 

focused on food safety practices and compliance with North 

Carolina health regulations. VHP partners receive a 30% 

registration discount, helping make professional certification 

more accessible while supporting high standards across High 

Point’s hospitality industry. The program builds on VHP’s 

established focus on safety and service quality.

CONNECTING REALTORS® WITH HIGH POINT 
BUILDING KNOWLEDGE OF A GROWING CITY 

Visit High Point expanded its engagement with the local real estate community through two initiatives this spring. VHP 

participated in the HPRAR Business Partners Expo at Truist Point on March 12, connecting with area professionals and 

strengthening industry relationships. On June 23, VHP hosted a REALTOR® VIP Tour designed to provide deeper insight 

into High Point’s economic drivers, community partnerships, tourism assets, development, and quality of life. Together, 

these efforts help REALTORS® share a more complete picture of High Point with prospective residents.



PREPARING FOR THE WORLD STAGE  
HIGH POINT WELCOMES FISU OFFICIALS

Visit High Point co-hosted FISU officials May 14-16 during a 15-day North Carolina

site visit for the 2029 FISU World University Games. The High Point portion

included proposed venues at High Point University and Oak Hollow Lake as

organizers reviewed facilities and sport operations. As part of North Carolina’s

University Hub Region, High Point is positioned to participate in one of the

world’s largest international multisport events, bringing an opportunity

for significant global exposure, visitation, and economic impact.

LEADING BY EXAMPLE  
KAYLA QUICK COMPLETES LEADERSHIP 
HIGH POINT

Visit High Point Tourism Events Manager Kayla Quick graduated from

the 10-month Leadership High Point program on June 17, earning 

recognition as class valedictorian and receiving the Hardest Worker 

superlative. The program immerses participants in High Point’s

business, government, nonprofit, and community landscape while

developing leadership skills and connections with local organizations. 

Quick’s participation provided additional perspective on the 

opportunities and challenges shaping High Point while reinforcing 

relationships that support VHP’s work throughout the community.

BUILDING BETTER AMBASSADORS
VIP TOURS SHOWCASE HIGH POINT TO PARTNERS

Visit High Point hosted three Very Informed Person (VIP) Tours during the year, 

engaging 71 participants in firsthand experiences across the city. The April 15

tour welcomed 21 participants for stops at SpringHill Suites Downtown, 

Congdon Yards, Truist Point, the High Point Public Library Sensory Garden, 

High Point Museum, the Market District, and Nomad Wine Works. The program 

equips visitor-facing professionals with local knowledge they can use to 

provide stronger recommendations and help create positive experiences

for visitors and newcomers.



A MESSAGE OF PEACE  
THOUSANDS WELCOME MONKS TO HIGH POINT

An estimated 13,000 people descended to downtown High Point with 

9,000 filling Truist Point Stadium on January 19 to welcome Buddhist monks 

participating in a 2,300-mile Walk for Peace from Texas to Washington, D.C.

Tu Sen, owner of 98 Asian Bistro and Visit High Point Board Member, 

arranged for the group to stop in High Point as part of its months-long 

journey promoting peace, unity, and compassion. During the visit, the 

City of High Point presented a proclamation recognizing the monks and 

their mission before they continued their journey toward Greensboro 

and ultimately the nation’s capital.

A YEAR-ROUND TOURISM ENGINE  
HPU EVENTS BRING VISITORS TO HIGH POINT

High Point University continues to serve as a major driver of visitation in High Point.

Presidential Scholars Weekends in January and February, Family Weekend, the 

annual MLK Breakfast, March Madness and Big South basketball activity, and May 

Commencement brought students, families, alumni, and guests to the city. HPU’s 

steady calendar of academic, athletic, and community events supports local hotels, 

restaurants, retailers, and attractions while contributing to High Point’s year-round 

visitor economy. In February alone HPU brought an estimated 14,000 visitors 

generating nearly $4.8 million in economic impact for the city of High Point.

EVENTS & 
PROGRAMMING



HONORING HISTORY  
HIGH POINT REMEMBERS THE 1960
WOOLWORTH SIT-IN

The High Point community gathered at the historic 

Woolworth site on Wrenn Street on February 11 to 

commemorate the 66th anniversary of the city’s

1960 sit-in. The prayer vigil honored the 26

William Penn High School students who participated

in the nation’s first high school student-led sit-in.

Hosted by the February 11th Association with

community partners, the event included reflections

from participants and recognition of February 11, 2026,

as High Point Woolworth Sit-In Remembrance Day.

DESIGN DEALS
DOWNTOWN 
WINTER BLAST RETURNS
TO HIGH POINT

The High Point by Design Winter Blast Sale returned

February 18-21, opening more than 30 showrooms 

and warehouses to the public as brands made room

for new spring Market introductions. The citywide sale

gave shoppers access to furniture, décor, and 

one-of-a-kind finds throughout High Point’s design 

district. Visit High Point, HPxD, Downtown High Point, 

and Splashworks hosted a February 18 happy hour 

at 515 W. English, creating another opportunity for the 

design and local business communities to connect.



CELEBRATING 250 YEARS  
HIGH POINT HELPS COMMEMORATE AMERICA’S MILESTONE

High Point played a key role in America250 Guilford County programming this spring, beginning with

a free kickoff celebration at Stock + Grain Assembly on March 12. The event introduced upcoming 

anniversary activities through history-themed trivia, music, karaoke, and family-friendly fun. 

Celebrations continued April 18 with a time capsule dedication at the High Point Museum, featuring 

community leaders, historical reenactors, family activities, and artifacts representing life in Guilford 

County today. The capsule will remain sealed until 2076, preserving a piece of the community for 

America’s 300th anniversary.

MAKING WAVES  
RECORD-SETTING REGATTA RETURNS
TO OAK HOLLOW LAKE

High Point hosted the largest rowing event in North Carolina 

history on April 18, welcoming more than 1,000 rowers and

2,500 visitors to Oak Hollow Lake. Team USA defeated the

World Team 9-5 to claim the Lenny Peters Cup, while 526 boats 

representing 36 clubs and seven nations competed throughout

the regatta. The event generated an estimated $2 million 

economic impact. Its continued growth is supported by

Bethany Medical and the Lenny Peters Foundation, which 

presented $165,000 to Triad United Rowing Association in March.

VINTAGE FINDS RETURN  
SPRING MARKET DAYS EXPANDS
IN HIGH POINT

Vintage Market Days® returned to Suites at Market Square 

for its spring event with a Vintage Soda Shop theme and 

more than 85 vendors, a 10% increase from its fall showcase. 

The market welcomed more than 30 new vendors alongside 

returning favorites, featuring antiques, art, apparel, jewelry, 

handmade goods, home décor, and specialty foods. Vendors 

traveled from across North Carolina and more than 10 

states, continuing the event’s growth in High Point and its 

connection to the city’s creative and design identity.



A TRADITION ON THE COURSE  
HIGH POINT TEES UP FOR SENIOR 
AMATEUR GOLF

EXPLORING THE CITY ON FOOT  
BUSINESS LEADERS STEP THROUGH
HIGH POINT

The National Senior Amateur Hall of Fame returned to High Point 

June 9-12 for its annual championship and induction activities at 

Willow Creek Golf Course and High Point Country Club.

The multi-day event brought accomplished senior amateur 

golfers together for championship play and a celebration of 

lifelong achievement in the sport. Vance Welch captured the 

2026 title, adding his name to the event’s long history while

High Point once again provided the hospitality and setting for 

this nationally recognized golf tradition.

CliftonLarsonAllen partnered with Visit High Point and the 

High Point Market Authority on May 12 for Step Through

High Point, a walking tour connecting regional business leaders 

with the people and places shaping the city. Participants visited the 

Visitor Center, Congdon Yards, The Art Gallery, Phillips Collection,

Red Egg, Pandora’s Manor, and Splashworks, gaining firsthand 

insight into High Point’s creative community. The experience 

highlighted the history, design, entrepreneurship, and collaboration 

found throughout the city while introducing participants to 

businesses helping drive its continued momentum.

DOWNTOWN VISITATION CONTINUES
TO GROW  
GIVING PEOPLE MORE REASONS TO COME, EXPLORE, 
AND RETURN

Downtown High Point continues to build momentum, welcoming approximately 

516,700 visitors during FY 2025–26, up from 471,700 the previous year, an 

increase of nearly 10%. Even more notable, the average time visitors spent 

downtown increased from 114 to 149 minutes, a 31% increase year over year.

The combination of more visitors and longer stays points to growing engagement 

with downtown and an expanding mix of experiences giving people more 

reasons to spend time there.



SCHOLARSHIP AND LEADERSHIP 
TAKE THE STAGE IN HIGH POINT
MISS NORTH CAROLINA

The Miss North Carolina and Miss North Carolina Teen competitions 

returned to High Point in June, bringing an estimated 3,750 attendees 

and $1.6 million in economic impact. Competition week began with a

June 22 kickoff at Stock + Grain Assembly before continuing with 

activities throughout the city. On June 27, Advance native Lauryn Mallard,

a graduate of UNC Greensboro and High Point University, was crowned 

the 88th Miss North Carolina.

A FAMILY REUNION
RNB SOUL PICNIC 
CELEBRATES THIRD YEAR

The RnB Soul Picnic returned to Oak Hollow

Festival Park on June 27 for its third year in 

High Point, welcoming 3,400 attendees 

for the 2026 Family Reunion Edition.

The nine-hour experience featured classic 

and contemporary R&B and soul music, 

wellness programming, yoga, food vendors, 

and activities centered on music, family, 

and community connection. Headlined by 

national recording artist Jon B., the summer 

event continued to draw regional visitors 

while creating a signature experience for 

residents and guests in High Point.

CONNECTING CLASSROOMS
AND CAREERS  
EDUCATORS EXPLORE HIGH POINT’S DESIGN INDUSTRY

The HPxD Foundation and High Point Schools Partnership launched The Educators 

Exchange: Pathways into the Design & Home Furnishings Industry in June.

The initiative introduced local educators to creative, technical, skilled, and 

entrepreneurial careers within High Point’s home furnishings ecosystem.

A kickoff reception at COHAB.SPACE connected approximately 50 educators with 

industry professionals through roundtable conversations and speed networking.

Supported by a City of High Point grant and industry partners, the program helps 

educators bring greater career awareness back to their students.



OPENINGS & 
CELEBRATIONS

RAISING THE SPIRITS 
DOWNTOWN  
REVIVAL OPENS WITH ROOFTOP VIEWS

Downtown High Point welcomed a new addition on April 22

with the opening of Revival, a cocktail bar pairing vibrant 

drinks with panoramic rooftop views. The new gathering 

place brings a modern experience to the Downtown District 

while drawing inspiration from the city’s history and ongoing 

revitalization. With its rooftop setting, cocktail menu, and 

catering offerings, Revival adds another option for residents 

and visitors looking to gather and experience the energy of 

downtown High Point.

HISTORY ON THE MOVE  
HERITAGE TOUR BRINGS
HIGH POINT’S BLACK STORIES
TO LIFE

Yalik’s African American Art & Cultural Movement 

expanded access to High Point’s Black history with 

its new African American Heritage Trail tour bus 

experience. Led by local historian Phyllis Bridges, the 

mobile “classroom without walls” connects visitors 

with significant sites including Washington Terrace 

Park and the former Woolworth’s lunch counter. Visit 

High Point supported the initiative throughout its 

launch, with President Melody Burnett participating 

in a May tour and VHP joining the December ribbon 

cutting celebrating the new shuttle and expanded 

heritage tourism experience.



TOURISM IS ESSENTIAL  
HIGH POINT CELEBRATES NATIONAL TRAVEL
AND TOURISM WEEK

A GIANT IMPACT  
LITTLE SALLY DRAWS VISITORS AND ATTENTION TO HIGH POINT

Visit High Point marked National Travel and Tourism Week May 3-9 

by highlighting the visitor economy’s impact across the city and 

Guilford County. President Melody Burnett joined FOX8 to discuss 

tourism’s role in the community, while Mayor Cyril Jefferson issued a

City Council proclamation recognizing the week. With Guilford County 

visitor spending reaching nearly $1.79 billion in 2024, the celebration 

provided a timely platform to showcase tourism’s economic value. 

VHP also launched its new website during the week, creating an 

updated resource for discovering High Point.

Little Sally continues to make a sizable impact since arriving in High Point. The 18-foot Thomas Dambo troll has welcomed 

79,100 visitors since November, creating a new reason to explore the city and its Southwest District. Her reach extends well 

beyond in-person visitation, with more than 430 documented news and social media mentions generating over 3 million 

combined impressions. From regional visitors to online audiences, Little Sally has become a recognizable piece of High Point’s 

destination story while demonstrating the ability of public art to inspire exploration and awareness.



A MILESTONE SEASON WITH
AN ENCORE AHEAD  
HIGH POINT THEATRE’S 50TH SEASON

High Point Theatre finished up its 50th season in June with 70,853 

attendees and a projected economic impact of $4.279 million for

FY 25-26. The 2026-27 season will feature 11 shows and an 

accomplished lineup that includes seven Grammy winners, two Latin 

Grammy winners, three Oscar winners, an Album of the Year winner, 

and a MacArthur Fellow. Productions including Steel Magnolias, Annie, 

Something Rotten! and the annual A Christmas Carol The Musical add to 

a diverse season designed to offer something for audiences of all ages.

TARA THOMPSON JOINS
VHP TEAM APRIL 27

CELEBRATING A CAREER
IN HOSPITALITY  
GINGER SOMERS RETIRES FROM
VISIT HIGH POINT

Visit High Point celebrated the retirement of Ginger Somers on April 29,

recognizing her years of service to the organization and High Point’s 

visitors. After beginning as a Visitor Information Specialist, Somers 

became the Visitor Center Manager, overseeing daily Visitor Center

operations and the Complimentary Concierge Service.

Her commitment to hospitality and visitor service helped create 

memorable experiences for countless guests while supporting

Visit High Point’s mission to make every visitor feel welcome in the city.

Visit High Point is pleased to welcome Tara Thompson as our new 

Administrator. Tara brings more than 20 years of professional business 

management experience.

Throughout her career, Tara has demonstrated a strong ability to build 

and lead collaborative, multidepartmental teams while maintaining 

a focus on operational excellence. Her experience includes driving 

growth in sales and customer service, developing effective business 

practices, and successfully managing day-to-day operations.

We are excited to have Tara on board and look forward to the experience and energy she brings as we continue to support 

and promote High Point as a premier destination. Please join us in welcoming Tara to Visit High Point!



FY25-26 SALES &  
MARKETING DATA 
MARKETING AND PR SNAPSHOT 

Earned Media

4,795,291	Impressions -4% YoY

$156,716 	Earned Media Value -2% YoY

207 	Total Placements -12% YoY

39 	Media outlets -5% YoY

Website Traffic

125,877	 Organic Sessions +14% YoY

286,033 Total Website Traffic +53% YoY

Paid Media

6,182,429 	Total Impressions -72% YoY

$91,063 	Total Ad Spend +0% YoY

259,876 	Clicks +345% YoY

TOTAL TOURISM

SOCIAL MEDIA 

Attendees

630,650  +3% YoY

TRN

103,266  	-4% YoY

Economic Impact 

$79,920,921  +3% YoY

Total Views 

8.1m 

Content Interactions 

63.2k  +57% YoY

New Followers

8.2k 
Link Clicks 

126.6k  +350% YoY

Total Views 

1.1m 

Content Interactions 

42.6k  	-51% YoY 

New Followers

1.4k   
Page Visits 

12.6k  	-28% YoY

Direct/Indirect Bookings

71 	Bookings -27% YoY

183,623 Attendees -7% YoY

51,984 TRN -10% YoY

$32,349,601 Economic Impact -15% YoY



Top States for Mailings

Top States for Walk-Ins

NC, FL, NY, SC, PA

NC, FL, SC, NY, PA

Visitor Information Center

8,741  Traffic/After-Hour Services and Phone +24% YoY

Mailings

5,365  	Furniture Shopping +17% YoY

58  Tourism/CAD -82% YoY

8,033  Relocation -27% YoY

13,456  Total Mailings -16% YoY

Concierge Service

296  Appointments +36% YoY

FY25 MARKETING
EXPENDITURES ALLOCATIONS



visithighpoint.com  |  336.884.5255 

SIGN UP HERE for our Weekly Connect Newsletter 

LinkedIn Facebook Instagram

Follow us on social at Visit High Point

https://visithighpoint.com
https://visithighpoint.com/current-newsletters/
https://www.linkedin.com/company/high-point-convention-&-visitors-bureau/home/
https://www.facebook.com/VisitHighPoint/
https://www.instagram.com/visithighpoint/

