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Letter from 
the President
Delivered to you quarterly, this snapshot 

of High Point’s visitor economy unveils the 

beating heart of our city’s transformation 

into a vibrant year-round destination that 

visitors will enjoy and that locals will want 

to promote. Serving as a robust source of 

information, the report communicates the 

updates, trends, developments, and overall 

progress that our strategic partners can 

use to continue the forward momentum 

of positive progress. Designed to keep 

partners connected and empowered, the 

Destination Pace Report is a bridge to 

share High Point’s transformational journey 

with others that want to collaborate 

in driving the city’s overall destination 

direction as a year-round place to visit, 

work, and stay. The content enclosed is 

measured in Visit High Point’s stewardship 

to position our work as a community-

shared value, our overall collaborations to 

attract new visitors and fans to High Point, 

progress to drive more demand to enhance 

economic impact through the visitor 

economy, and ensuring that our visitor-

facing businesses can deliver exceptional 

service. Feel free to use this report as a 

tool for your overall business strategies  

to shape the future vitality of  

High Point’s landscape.

		   
 
		  Respectfully yours, 

		  Melody Burnett
		  President

VISIT  
HIGH POINT 
UPDATES

STRENGTHENING CONNECTIONS  
VISIT HIGH POINT HOSTS  
INDUSTRY PARTNERS

On April 13, Visit High Point welcomed more than 20 industry 

partners to the Visitor Center, providing updates on key 

initiatives, upcoming projects and collaborative opportunities. 

The meeting concluded with a mixer, providing space  

for networking and relationship building among the 

hospitality sector.

20+ INDUSTRY 
PARTNERS



INSPIRING YOUNG LEADERS 
ELEVATE HIGH POINT VISIT

On June 18, Visit High Point hosted more than 20 young 

professionals from Elevate High Point at the Visitor Center. 

Participants learned about Visit High Point’s mission, key 

initiatives, and the organization’s role in driving tourism and 

community growth. The session offered an opportunity to 

engage emerging leaders, build awareness of the city’s assets, 

and inspire the next generation of advocates for High Point’s 

continued success.

HIGH POINT LEADERS 
CHAMPION COMMUNITY PRIORITIES AT STATE CAPITOL

In June, Melody Burnett, president of Visit High Point, joined the Business High Point Government Affairs Committee  

to advocate for policies and initiatives shaping our city’s future. Their unified and collaborative approach between local 

and state leaders is a strong strategy to move High Point forward, reminding our leaders in Raleigh of our common goal 

to make High Point a year-round destination. 



TROLLS TAKE ROOT IN NORTH CAROLINA 
VISIT HIGH POINT AND SOUTHWEST RENEWAL FOUNDATION 
HOSTS ARTIST, THOMAS DAMBO

In June, Visit High Point partnered with the Southwest Renewal Foundation to host internationally renowned recycle 

artist Thomas Dambo, whose whimsical, sustainability-driven creations are celebrated around the world. Thomas and his 

team selected a secret site to build a one-of-a-kind troll for High Point that will connect to his 150+ “Trail of Trolls” across 

the world! High Point will be one of four locations to be introduced this fall in NC.



TEAM HIGHLIGHTS 
FAREWELL AND WELCOME

This summer, Visit High Point bid farewell to Linda Everhart, who retired 

at the end of June. Linda first joined the organization in 2020 as a 

dedicated volunteer and later transitioned into a  

part-time role, welcoming and assisting visitors. Her commitment, 

hospitality, and friendly presence have left a lasting impact, and  

we extend our heartfelt thanks as she enjoys her next chapter.  

At the same time, we are pleased to welcome Jan Hartley to the Visitor 

Center team. Jan will continue the tradition of providing excellent 

service by assisting visitors and sharing all that High Point has to offer.  



EVENTS &  
PROGRAMS

EVENTS CONTINUE TO BE AN  
ECONOMIC IMPACT CONTRIBUTOR 

Veterans  
Benefits Live 

Attendees 2,100  

NC Wine &  
Jazz Festival

Attendees 1,600   

Carolina Core  
Brews Fest 

Attendees 495  

RnB  
Soul Picnic

Attendees 4,200  

LowK3y  
Car Show

Attendees 6,100  
 

Dome  
Sweet Home

Attendees 11,200  

$2,349,765
Economic Impact



ROWING INTO THE SPOTLIGHT 
NORTH CAROLINA CHAMPIONSHIPS 
DRAW 7,100 VISITORS

On April 12, Oak Hollow Festival Park welcomed more than 7,100 

visitors for the 2025 North Carolina Rowing Championships, 

marking the city’s first sculling event. The day featured the 

debut of the Lenny Peters Cup, a Ryder Cup-style competition 

showcasing Team USA’s top scullers against elite international 

athletes, including Olympians. The event delivered thrilling 

competition and over $2 million in economic impact for the 

community. The championships further solidified High Point’s 

reputation as a premier rowing destination and a leader in 

innovative sports tourism.

FUN ON TAP  
CAROLINA CORE BREWS FEST  
BLENDS COMMUNITY AND CULTURE

RAISING A GLASS  
NC WINE & JAZZ FESTIVAL DEBUTS  
AT OAK HOLLOW FESTIVAL PARK

The second annual Carolina Core Brews Fest welcomed 495 

attendees to COHAB.SPACE, where an exclusive VIP tasting 

experience was introduced for the first time. The event showcased 

regional craft breweries, local vendors, and a lively atmosphere 

that highlighted High Point’s eclectic experiences. Visitors were 

delighted to explore COHAB.SPACE, with many exploring the 

space for the first time. With its strong turnout and engaging 

programming, the festival continues to strengthen its position 

as a signature event in the Carolina Core, blending community, 

creativity, and craft into one memorable experience.

Mother’s Day weekend brought the first-ever NC Wine & Jazz 

Festival to Oak Hollow Festival Park, creating a vibrant blend 

of music and flavor. The May 10 event featured an all-you-care-

to-sample experience of North Carolina wines, craft beverages, 

and local food vendors. Guests enjoyed performances from 

acclaimed jazz artists, including Paul Taylor, Rhonda Thomas, 

and Marcus Johnson, against the scenic lakeside backdrop. 

With artisanal goods, community connection, and a festive 

atmosphere, the inaugural festival was a memorable addition to 

High Point’s growing calendar of cultural events.



BEATS AND BALANCE  
RNB SOUL PICNIC RETURNS  
TO HIGH POINT

DRIVING IMPACT  
WILLOW CREEK HOSTS 41ST ANNUAL  
NATIONAL SENIOR AMATEUR HALL OF FAME

SCHOLARSHIPS AND SPARKLE 
MISS NORTH CAROLINA COMPETITIONS 
SHINE AT HIGH POINT THEATRE

Father’s Day weekend brought the second annual North Carolina 

RnB Soul Picnic back to Oak Hollow Festival Park, drawing 4,200 

attendees and generating 800 room nights. With a new layout 

featuring the floating dock as the main stage and the hillside as 

a natural amphitheater, the event delivered a dynamic music and 

wellness experience. Guests enjoyed performances from local 

and national DJs, mental health discussions, and family-friendly 

activities. The festival continues to grow its presence in High Point, 

blending soulful music with a focus on community connection  

and well-being.

The 41st Annual National Senior Amateur Hall of Fame Induction 

& Championship took place June 4–7 at Willow Creek Golf 

Course, welcoming 150 attendees and generating an economic 

impact of $107,568 with 300 room nights. Despite weather 

shortening play, champions were crowned across three divisions: 

Greg Sanders of Anthem, AZ (Seniors), Greg Goode of Salina, 

KS (Super Seniors), and Stephen Fox of Pinehurst, NC (Legend 

Division). The event highlighted top-level competition while 

bringing national visibility and economic benefit to High Point’s 

sports tourism landscape.

High Point hosted the 2025 Miss North Carolina and Miss North 

Carolina’s Teen Competitions from June 23–29 at the High Point 

Theatre, drawing 2,500 attendees, generating 1,345 room nights, 

and creating an economic impact of $1.1 million. Sophia Kellstrom 

of Davidson County was crowned Miss North Carolina 2025, 

while Kate Ward of Johnston County earned the title of Miss 

North Carolina’s Teen 2025. Together, contestants received over 

$113,000 in scholarships. The week also featured a new “Welcome 

to High Point” community kickoff event at Stock + Grain Assembly, 

presented in partnership with Visit High Point.



DRIVING IMPACT  
WILLOW CREEK HOSTS 41ST ANNUAL  
NATIONAL SENIOR AMATEUR HALL OF FAME

GROWING ACCESSIBILITY 
SENSORY GARDEN OPENS AT  
HIGH POINT PUBLIC LIBRARY

On April 16, the High Point Public Library opened its new 

Sensory Garden, designed to provide a calming, inclusive 

space for individuals with autism and sensory sensitivities. 

This project strengthens High Point’s designation as a 

Certified Autism Destination, offering families and visitors 

supportive environments that reflect the community’s 

commitment to accessibility.

CERTIFIED  
AUTISM   
DESTINATION 
HIGHLIGHTS
This past spring, High Point advanced its role as a Certified Autism 

Destination (CAD) through new community initiatives, civic 

leadership, media exposure, and family outreach. From inclusive 

programming and city proclamations to strategic storytelling and 

promotional tools, Visit High Point and its partners demonstrated a 

strong, citywide commitment to accessibility and inclusion.



COMMUNITY OUTREACH 
SHARING CAD AT FAMILY DAY

Visit High Point participated in the Triad Moms on Main Family Day at Stock + Grain, engaging with more than 

600 attendees. Staff shared information about High Point’s designation as a Certified Autism Destination, raising 

awareness among families about the city’s commitment to providing inclusive and supportive experiences. This 

outreach helped strengthen community connections while reinforcing High Point’s leadership in accessibility.

AUTISM MONTH 
PROCLAMATION 
CITY PROCLAMATION  
REINFORCES CAD COMMITMENT 

On April 21, the High Point City Council issued an official 

Autism Acceptance Month Proclamation, recognizing 

the importance of creating inclusive and supportive 

experiences for individuals with autism. This civic 

acknowledgment reinforces High Point’s designation 

as a Certified Autism Destination, showcasing the city’s 

leadership and commitment to accessibility.



AMPLIFYING AWARENESS 
HOSTING TRAVEL  
WRITER PENNY ZIBULA

In June, Visit High Point hosted Penny Zibula, a nationally 

recognized travel writer with Six Legs Will Travel. During her 

visit, Penny toured several of High Point’s Certified Autism 

Centers and experienced the growth and revitalization 

of the downtown area. By highlighting both accessibility 

initiatives and community development, this media 

engagement amplified High Point’s story as a Certified 

Autism Destination, helping to share the city’s inclusive 

message with a broader audience.

COLLABORATING  
FOR INCLUSION 
FIRST ANNUAL C.A.R.E. SUMMIT

Visit High Point hosted its first annual C.A.R.E. (Certified 

Autism Resource & Education) Summit, bringing together 

more than 25 participants from Certified Autism Centers 

across the High Point community. In collaboration with 

Guilford County Schools (Dept. of Exceptional Children), 

The Arc of High Point, and IBCCES, the summit provided 

advanced training, networking, and shared resources to 

strengthen support for individuals with autism and their 

families. This milestone event underscores the power 

of community partnerships in advancing High Point’s 

leadership as a Certified Autism Destination.



WATCH HERE

ELEVATING AWARENESS 
CAD PROMOTIONAL VIDEO

Visit High Point produced a Certified Autism Destination promotional video to highlight the city’s 

accessibility efforts and showcase the many Certified Autism Centers across the community. This engaging 

resource serves as both an educational tool and a marketing asset, reinforcing High Point’s leadership in 

creating inclusive experiences for residents and visitors alike.

https://www.youtube.com/watch?v=56ju-gVC_Xk
https://www.youtube.com/watch?v=56ju-gVC_Xk


CELEBRATING TOURISM 
NATIONAL TRAVEL AND TOURISM WEEK 

Visit High Point joined the nationwide celebration of National 

Travel and Tourism Week, May 5-11. Staff partnered with the NC 

Welcome Center in Mt. Airy, engaging with more than 50 visitors 

to share information about High Point and its growing offerings.  

The week was also marked by a special moment as Mayor 

Jefferson proclaimed National Travel and Tourism Week during 

the City Council meeting, highlighting the vital role tourism plays 

in strengthening the community and local economy.  

MILESTONE  
CELEBRATION 
HIGH POINT THEATRE’S  
50TH ANNIVERSARY 

On June 11, the High Point Theatre 

marked a celebratory milestone, 50 years 

as a cornerstone of arts, culture, and 

entertainment in the city. This golden 

anniversary not only honors its history 

but also highlights the Theatre’s ongoing 

role in supporting High Point’s cultural 

vibrancy and tourism appeal. 

CELEBRATIONS



FY24-25 SALES &  
MARKETING DATA 
MARKETING AND PR SNAPSHOT 

Earned Media

5,039,753	Impressions +4% YoY

$169,624 	Earned Media Value +2% YoY

236 	Total Placements +26% YoY

41 	Media outlets -6% YoY

SEO Report

110,029	 Organic Sessions +6% YoY

187,184 Total Website Traffic +11% YoY

Paid Media

21,882,639  Total Impressions +239% YoY

$96,584  Total Ad Spend +0% YoY

75,329  Clicks +393% YoY

TOTAL TOURISM

SOCIAL MEDIA 

Attendees

571,600  	-20% YoY

TRN

111,182  	-13% YoY

Economic Impact 

$80,443,465  -18% YoY

Accounts Reached 

1.1m  +206% YoY 

Content Interactions 

40.2k  +258% YoY

Followers

8.2kk  +498% YoY 
Link Clicks 

35.2k  +160% YoY

Accounts Reached 

415k  	+271% YoY 

Content Interactions 

86.7k  	+100% YoY 

Followers

3.4k  
Page Visits 

17.6k  	+73.8% YoY

Direct Bookings

105 	Bookings  -37% YoY

198,142 Attendees -29% YoY

57,608 TRN +43% YoY

$38,307,935 Economic Impact  -15% YoY



Top States for Mailings

Top States for Walk-Ins

NC, FL, NY, OH, PA

NC, GA, NY, IL, OH

TOTAL TOURISM

SOCIAL MEDIA 

Accounts Reached 

1.1m  +206% YoY 

Content Interactions 

40.2k  +258% YoY

Followers

8.2kk  +498% YoY 
Link Clicks 

35.2k  +160% YoY

Accounts Reached 

415k  	+271% YoY 

Content Interactions 

86.7k  	+100% YoY 

Followers

3.4k  
Page Visits 

17.6k  	+73.8% YoY

Visitor Information Center

7,065  Traffic/After-Hour Services and Phone  -7% YoY

Mailings

4,583  	Furniture Shopping +44% YoY

330  	Autism Travel -72% YoY

10,999  	Relocation +16% YoY

15,912  Total Mailings  +13% YoY

Concierge Service

218  Appointments   -13% YoY



visithighpoint.com  |  336.884.5255 

SIGN UP HERE for our Weekly Connect Newsletter 

Follow us on social at Visit High Point 

LinkedIn Facebook Instagram

https://visithighpoint.com
https://visithighpoint.com/current-newsletters/
https://www.linkedin.com/company/high-point-convention-&-visitors-bureau/posts/?feedView=all
https://www.facebook.com/VisitHighPoint
https://www.instagram.com/visithighpoint/
https://www.facebook.com/VisitHighPoint
https://www.instagram.com/visithighpoint/
https://www.linkedin.com/company/high-point-convention-&-visitors-bureau/posts/?feedView=all

