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2025 Visitor Impact for Guilford County
2025 Visitor Impact for Guilford County spending Increases by 2.9% to $1.8 Billion

Greensboro-High Point, N.C., August 13, 2026 — Domestic and international visitors spent $1.8
billion in Guilford County in 2025, an increase of 2.9% from 2024 and outpacing North Carolina’s
statewide growth average of 1.3%. The official data comes from an annual study commissioned

by Visit North Carolina, part of the Economic Development Partnership of North Carolina.

"Tourism is a vital economic engine that directly lightens the load for every household in Guilford
County. Outpacing statewide growth to reach $1.85 billion in visitor spending isn't just a victory
for our hospitality partners—it generated $123 million in tax revenues that saved our average
resident $220 in taxes while supporting over 12,000 local jobs, “ says Board of County
Commissioners Chairman, Skip Alston. “This performance demonstrates the power of
countywide collaboration and strong fiscal strategy.”

The steady increase reflects strong regional synergy across Greensboro and High Point, driven
by surges in overnight stays, recreation, dining, and major events across the county.

"Greensboro’s reputation as a welcoming, first-class host city continues to shine. Seeing visitor
spending surge past $1.85 billion countywide reflects the incredible hospitality of our local
business owners, hotel partners, and frontline workers,” states Greensboro Mayor Marikay
Abuzuaiter. “Tourism doesn't just drive our economy, it fuels the culture, entertainment, and
quality of life that our residents enjoy every day."

2025 Guilford County Tourism Impact Highlights:

e Total Visitor Spending: Reached $1.85 billion ($1,846,620,000), a 2.9% increase from
$1.79 billion in 2024

e Job Creation: The travel and tourism industry directly employees more than 12,080 in
Guilford County, generating a payroll of $569 million

¢ Key Growth & Spending Sectors: Recreation and attractions surged 5.8% to $232
million. Lodging rose 5.5% to $407 million. Food and beverage spending led all
categories with $550 million, representing a strong 2.7% increase.
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e Tax Relief for Residents: Visitor spending contributed $68 million in state tax revenue
and $55 million in local tax revenues. As a direct result, each Guilford County resident
saved $220 on average in state and local taxes.

These statistics come from “The Economic Impact of Travel on North Carolina Counties
2025,” which can be accessed at VisitNC.com/economic-impact. The study was
prepared for Visit North Carolina by Tourism Economics.

“From championship athletic events to world-class cultural experiences, Greensboro continues
to draw visitors who invest directly in our local economy. Surpassing $1.85 billion in visitor
spending demonstrates the resilience of our regional tourism sector and the strength of our
partnership across Guilford County,” says Tony Cordo, President & CEO of Visit Greensboro.
“These numbers represent real jobs for our neighbors and direct financial relief for local
taxpayers.”

“Tourism continues to be a powerful economic driver for High Point and Guilford County, and
this year’s 2.9% growth in visitor spending reflects that momentum. We’re seeing it firsthand
through attractions like Little Sally, which has already welcomed 79,100 visitors since November
of last year and is giving people another reason to discover High Point. Every visit creates a
ripple effect, from our hotels and restaurants to local businesses and experiences, strengthening
the impact tourism has throughout our community,” says Melody Burnett, president of Visit High
Point.

Statewide Tourism

Across North Carolina, visitor spending in 2025 rose 1.3 percent to reach a record $37.2 billion.
Direct tourism employment increased 0.3% to 230,997. Overall, 59% percent of North Carolina
counties experienced increases in visitor spending from 2024 to 2025.

“As much as we’d love to see growth in each of our 100 counties, the study confirms the vitality
of North Carolina’s tourism economy,” said Wit Tuttell, executive director of Visit NC. “With the
approach the two-year milestone of Hurricane Helene, we can draw inspiration from mountain
counties that have experienced a turnaround as we continue the effort to see every destination
reach higher ground.”

North Carolina Tourism Facts:

e Domestic travelers spent a record $36.1 billion in 2025 (up 1.5%), while International
travelers spent $1.1 billion (down 2.8%).

e Visitors to North Carolina generated more than $4.7 billion in federal, state and local
taxes in 2025, a 2.5% increase from 2024.

e Direct tourism employment in North Carolina increased 0.3% to 230,997, while payroll
increased 3.5% to $9.8 billion.

e Visitors spend more than $101 million per day in North Carolina. That spending adds
$7.5 million per day to state and local tax revenues.



e Each North Carolina household saved $605 on average in state and local taxes as a
direct result of visitor spending in the state. Savings per capita averaged $244.

Hitt

About the Greensboro Area Convention & Visitors Bureau

The Greensboro Area Conven/on and Visitors Bureau is an independent, non-profit
governmental authority whose mission is to aggressively market Greensboro’s assets,
maximizing economic impact while providing excellent visitor service. Travel and tourism
generated nearly $1.8 billion in Guilford County in 2024, employing more than 11,900 in
travel-related jobs, according to “The Economic Impact of Travel on North Carolina Counties”
study prepared for Visit North Carolina by Tourism Economics.

About Visit High Point:

Visit High Point is the official destination management and marketing organization that positions
High Point as a vibrant destination that visitors will enjoy, and locals will want to promote. Our
vision is to leverage High Point’s reputation as the Home Furnishings Capital of the World™ and
the home of a world-class University to further the evolution of High Point as a unique
destination. While the focus is to increase economic impact by providing first-class service to
our visitors and meeting planners, Visit High Point also works to develop our city as a
year-round destination that is competitive in the marketplace, generating more brand
ambassadors and fans. We want each visitor to make yourself at home in High Point, NC.
Established by state legislation in 1984, Visit High Point, a non-profit 501 ¢ 6 organization is
funded by a self-imposed three percent room occupancy tax on local hotels. No taxpayer funds
— city, county, or state — are used to fund Visit High Point. For more information, visit
www.visithighpoint.com.



